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Who are we? BRAZIL SENSATIONS

= Dynamic team that can bring a creative twist.

= Professionals dedicated to the satisfaction of its partners’' needs.

= Multi-cultural team who loves having fun together.

BRAZIL SENSATIONS
TRAVELLING IS AN EXPERIENCE
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The architects of your best adventure BRAZIL SENSATIONS

Founded in 2014, Brazil Sensations represents one of the most i

complete, innovative and reliable companies in the MICE sector and

Luxury FIT Services in Brazil.

Solid organization structure, deep knowledge of the country: ars |
international team of experts in the MICE & LUXURY FIT Industry secte
and in-house resources supported by a vast network of tried and =
trusted partners create bespoke experiences and offer flexible sbfution.s |
to.each company or individual customer exclusively tailored aroun_\d'

their interests, be it a small intimate group-or.large projects.




Because we care, we commit BRAZIL SENSATIONS

MISSION

Provide the ultimate travel
planning, to make the

costumer live the experience.




Because we care about Earth BRAZIL SENSATIONS
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Brazil Sensations, an 100% Green DMC! BRAZIL SENSATIONS

Brazil Sensations is the first Brazilian DMC to engage itself in the carbon In line with the UNS Sustainable Development Goals (SDGs), our actions are

offset of its activities. concentrated in reforestation, preserving forests and its biodiversity as well as
renewable energy sources whilst assuring the protection of vulnerable local

Besides our daily gestures to minimize our impact to our planet, Brazil populations.

Sensations decided not only to be ecological and socially sustainable, but as

well to reinforce the regenerative tourism. These days, it has become difficult to ignore the impact that our tourism

projects in Brazil can have to the environment. It is in this context that Brazil

Following a long expertise by Agroforestry Carbon, our CO2 emissions are Sensations offers the possibility of a solution to every project such as to
compensated in the form of contribution to certified projects in Brazil. propose a carbon compensation of each and every journey to our beloved
country.

ENVIRONMENTAL IMPACT SOCIAL IMPACT

= Recovery of degraded zones Diversification of cultures and productions

= [ncrease in biological carbon sequestration = Generation of a resilient economy

= [ncrease in the quality of the soil Assuring food security

= Source water protection = Reinforcement of local productions

= [ncrease in biodiversity Foods with higher nutritional value

= [Nncrease in the area’s productivity Better quality of life to farmers










Groups & guaranteed departure BRAZIL SENSATIONS




Luxury & Honey Moon BRAZIL SENSATIONS




Exclusive Experiences BRAZIL SENSATIONS




WORKATION BRAZIL SENSATIONS

A workation is a combination of work and a vacation. The idea is that
you can take a break somewhere, but still continue to work as you

S0O.

You can also combine this experience with lessons such as su
kitesurf, percussion, capoeira, Portuguese ... maybe why not joi
traditional samba school and live an authentic experience in the hea
of the community, it takes months of training for just one night of

Parade, but what mazing experience it is!

It doesn't matter if what you're looking for is a short, medium or long
term workation, Brazil Sensations is here to help you to find the best

place for your project.

A NEW WAY TO TRAVEL

Imagen de Freepik



Learning expedition

BRAZIL SENSATIONS

contact with carefully selected and unfamiliar point of views that are

nevertheless interrelated with what they do.
The concept of LEX is to have an enlightenment experience by
allowing you to meet other companies, cultures, inspiring domains as
well as confronting yourself with different points of view and

reasoning, designing and working methods.

Whether in the entrepreneurial or associative world, Brazil Sensations

has woven a vast network throughout Brazil.

multiple backgrounds and promote dlscovery and learning.

Outside the daily framework, immersion and hospitality in dynamic

environments encourage our guests to open themselves up to othe

r

points of view, to learn, to stimulate innovative and creative ideas,

and to generate inspiration, and ‘innovation.



Our goals BRAZIL SENSATIONS

one and live an intense experience
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Waranty & assosciation BRAZIL SENSATIONS
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BRAZIL SENSATIONS is a member of ABAV (Brazilian Association of Travel Agencies) , member of CCFB (Chamber of Trade France and Brazil), RCVB (Rio

Convention & Visitors Bureau) and USTOA ( United States Tours Operators Association).

We are registered as DMC at the Ministry of Tourism in Brazil, the authentication is renewed every two years at the CADASTUR register, the authority

giving the agencies the right to operate in the country.

We are also insured by TRAVELERS.



References & Representatives BRAZIL SENSATIONS
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They trust us BRAZIL SENSATIONS
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Mail : contact@brazilsensations.com

BRAZIL
SENSATIONS

Site : www.brazilsensations.com

Tel : 2.1 64 1902
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