


Altai Group DMC is your trusted 
destination management company, 
operator and product devoleper.

We deliver high-quality, value-based, 
sustainable experiences across a broad 
range of travel categories. 
In partnership with the best 
professionals in the organization of 
events and with the marketing 
managers of client companies, our 
MICE division is able to make your 
event, meeting, conference or 
incentive trip a unique experience. 
We organize experiential and sports 
activities, for team building and for any 
corporate event, with particular 
attention to the sustainability of each 
activity carried out.

Building long-term partnerships is 
important to us. That’s why our collabo- 
rators access our global network and 
receive our full support, but retain their 
own customers and brands. Our 
white-label model means we're the 
brand behind their brand. Thanks to 
our established, and competitive 
business we are able to offer low-risk 
corporate collaboration operating 
worldwide.

Whether it’s a diverse itinerary showing the highli-
ghts of a particular country, or something more 
characteristic, such as trekking in the Amalfi Coast, 
cycling along the length of Tuscany, or go up the 
Italians volcanos, we can put together the perfect 
trip for your brand that will exceed your customers’ 
expectations.

Our local experts, exclusively available through Altai 
Italia DMC, are able to offer immersive travel expe-
riences in every region of the Italian territory.
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Our business is global, but our expertise is local, with 
innovative products operated by our experienced teams 
in-destination. Each year we create and deliver authentic 
travel experiences in more than 30 countries.
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Some of our clients...

Meeting Incentive Conference and Exhibition
B2B and B2C events, team building, trade fairs, games and talk shows, training
Events and exclusive experiences

Thanks to its various specialisations and partnerships with the best event organisers in the area, Altai Italia's 
MICE division takes care of the conception, development and organisation of every phase and aspect of physi-
cal and digital events.

From brainstorming to logistics, each project is conceived and planned to offer clients a 360-degree service, 
the efficiency and time savings of having a single interlocutor to deal with and the reliability of a group with 
over thirty years of experience in the sector.

Attention to people, tailor-made approach and attention to detail are the fil-rouge linking each stage to give 
participants an exclusive experience.

EXPERIENCE AND RELIABILITY
CREATIVITY AND INNOVATION
PASSION
TAILOR MADE SERVICES
TEAM OF EXPERIENCED PROFESSIONALS
PROBLEM SOLVING
CUSTOMIZED AND FLEXIBLE MANAGEMENT



Partner of

We are engaged with the B-Cert and Travelife 
certification programs and we have started the 
process to work step by step towards complying 
with its international sustainability standards.
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www.altai-italia.it

Altai Italia is part of Altai DMC Group, the worldwide network of incoming operators.


