. ik

WORIH

portugal concept

k2 i
- 3




DI e e - R S —
inclin.

WORTH

portugal concept

0S - corporate travel

-

\ . -



WORTH

portugal concept

Photo: IGTM Gala Dinner Awards s

for us quality means doing It always right even when no one is looking



WORTH

portugal concept

: ‘ .
| 6ol Gola /M

we know that luck is all about preparation meeting opportunity
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1001 ways to reveal the portuguese hospitality spirit



WORTH

portugal concept

& . :\-' P
Mé orvum Incentives Award
-\

we are always looking for a different way to be original



nothing great was ever achieved without enthusiasm



genius is one percent inspiration and ninety-nine percent perspiration



100% fun factor guaranteed!
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3600 full-services DMC & business partner for Portugal

briefing / portug concept
group inquiry
public & tailor made
[ gOr\éggg}:ﬂsﬂt [ concept~design
) : accommodation
QU'dgzr%i'gggtess 3600 full-services partner DMC and venue
contracting

N Z

catering &
logistics, & transfers entertainment

marketing materials
& audiovisuals

running the cycle by your side, every step

1. research, feasibility, concept proposal and budgeting =2 2. planning, preparing, processes rechecking -
3.welcoming, coordinating, readjustments - 4. final details, debriefing, farewell and departure




Is Portugal in your top-of-mind destinations?

centuries of history

strategic location | world class facilities : multiple leisure options

Worth Portugal Concept gives you the answer
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- A 3600 service oriented agency operati [d of T /ation, nts, Golf, Tailor Made '
Projects and Group Traveling in Portugal and abroa’d , ' l
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- An experienced team dedicatedyto your busi _ eeds, C d/Alg: e, 0p! ting the whole Port‘guesga territory

and Spail ‘ |
P Crﬁati 'taiF)r made pro ! | ‘ iﬁ a ?

-> Hotel contracting; Accommodagioh;boo mg@ @en \ F
7 y =
-> Venue sourcing and contracting : ﬁ ’
- Gala and thematic dinners; Entertainment oY

-> Transfers, rent-a-car and other logistics
-> Team building activities

- B2B and Corporate travel, golf arrangements, excursions, wine and gastronomic activities

flawless planning is the baseline of what you can expect from us
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let us turn your event into a portuguese fairy tale



Nomero 22, 20 Andar;
1050-090*+isboa
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" Lisbon office:
Av,Duqué de Loulé

“Algasve office: |

IConCém

Autddromo Internacional,do Algarve

Camar@te 13
,Mexﬂhoewa Grande
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Contacts ™ * ®

T.+351.282 405 6

MA+351962 831 793,

F.+351 282 405 6795

E. info@gortugalcor LCom
ww.portugalconEepi.com
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