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TYRHAL Agency Partner Guidelines:
Promoting Success Together

Welcome to TYRHAL. Our mission is to connect travelers with the best agencies worldwide
seamlessly. To achieve this, trust is paramount.

When a customer visits TYRHAL.COM, they need to feel confident that what they see is exactly
what they will get. High-quality listings not only improve the customer experience but
significantly boost your listing’s SEO visibility and conversion rates.

We have compiled these guidelines to help you create high-performing listings. Following these
rules is mandatory for publishing packages on our platform. We see this as a partnership: when
your listings look professional and transparent, we all succeed.

1. The Golden Rule: Radical Transparency

Transparency is the foundation of trust in online booking. The customer must know exactly what
they are paying for before they book.

e No Assumptions: Never assume the customer "should know" something. If it’s relevant
to the trip, write it down. Anticipate their questions before they ask them.

e Inclusions vs. Exclusions: You must provide a precise, bulleted list of exactly what is
included in the price (e.g., "Airport transfer via private car," "Breakfast daily") and clearly
state what is NOT included (e.g., "Visa fees," "Tips for guides," "International flights").

e Mandatory Requirements: Clearly state any files, visas, vaccines, or documents the
traveler must provide to participate in the trip.
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2. Visual Standards: Imagery and Branding

Your images are the first thing a customer sees. They must be aspirational, professional, and
accurate.

e Professional Quality Only: Images must be high-resolution (HD), bright, and clear.
Blurry, dark, or pixelated photos will be rejected.

e No Watermarks: Do not upload images with timestamps, camera logos, or your agency
watermark. The images must be clean to maintain a premium platform experience.

e [Focus on the Destination, Not Models: Do not use staged photos of models posing.
The imagery should focus 100% on the places, landscapes, accommodation, or the
tourism activity itself. We want the customer to picture themselves there, not look at
someone else.

e Relevance is Key: Ensure every photo is directly relevant to the specific package. Don't
use generic beach photos for a mountain hiking trip.

e Agency Branding:
o Logo: Upload a high-quality, transparent PNG version of your agency logo. It
must be clearly visible.
o Cover Photo: Make sure to upload a high-quality, attractive cover photo for your
agency profile that represents your brand identity.
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3. Content & Copywriting: SEO and Engagement

Strong SEO in your descriptions is the key to unlocking thousands of potential new clients on
Google and converting those searchers into buyers.

e SEO-Driven Titles: Package titles must be descriptive and contain keywords users
actually search for.
o Bad Title: "Summer Fun Deal 2"
o Good Title: "7-Day Luxury Bali Escape: Ubud Villas & Nusa Penida Snorkeling"
o (Tip: Research similar successful packages online or ask Al to generate SEO-
optimized titles based on your destination and activities.)

e The "Overview" as Storytelling: Do not use bullet points for the main package
Overview. This section should be an engaging narrative that tells a story. Describe the
experience and the feeling of the trip. Hook the reader immediately with excitement.

e Clean Formatting: When using Al tools (like ChatGPT) to help write copy, ensure the
final output is clean. Never copy-paste directly if it contains bolding, em dashes, or

e any other formatting that looks like it came from an Al. The final text should be plain,
readable, and professional.

4. Package Details & Logistics
While the Overview tells the story, the Details section provides the facts.

e Comprehensive Day-by-Day Itinerary: Your package details must include a clear,
engaging day-by-day breakdown of the trip. Each day should specify activities, included,
and accommodation. This helps customers visualize their entire journey.
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Bonus: Using Al to Help Write Your Listings

We encourage using Al tools like ChatGPT to improve your writing, but it must be done correctly
to sound human and professional.

Here is a recommended prompt structure (The CPR Method - Refined for TYRHAL) to get the
best results:

Copy and paste this prompt structure into ChatGPT, filling in your specific details:
[C] CONTENT (The Facts): "Here are the raw details of my travel package:

Destination: [e.g., Maldives]

Duration: [e.g., 5 Days, 4 Nights]

Target Audience: [e.g., Honeymooners, Luxury travelers]

Key Highlights: [List 5-6 main activities, e.g., Underwater restaurant dinner, private
overwater bungalow, sunset fishing]

e Vibe: [e.g., Relaxing, romantic, exclusive]

[P] PERSONA (The Writer): "Act as a world-class travel copywriter specializing in high-end
tourism. Your goal is to take the content above and write a compelling, SEO-friendly listing for a
travel booking platform."”

[R] RULES (The Output Guidelines):

1. Generate 3 SEO-optimized titles for this package.

2. Write an engaging Overview narrative (2 paragraphs maximum). Use storytelling to

make the reader imagine being there. Do not use bullet points in the overview. Focus on

the experience and emaotion.

Tone: Professional, inviting, exciting, but not overly "salesy." Sound human, not robotic.

4. Formatting: Ensure the output is clean text, ready to copy and paste. It must contain
no bold text, em dashes, or any other formatting that makes it look like it came
directly from an Al. The final text should be plain, readable, and professional.

w

We look forward to seeing your amazing packages on TYRHAL.COM! If you have questions
about these guidelines, please contact our partner support team.
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